Firebrand Media expands in-store TV network to Onestop

Firebrand Media, which operates the Sainsbury’s Convenience TV network, is expanding its retailer portfolio to include One Stop Stores Ltd.  The roll out will be to approximately 450 stores, and will follow Firebrand Media’s existing model of 1-2 screens at the check-out of each store, with sound available throughout the store so that every advert is seen or heard by every shopper in the store. 

Firebrand’s Managing Director Dipo Oyewole says, “Out-of-home TV has come a long way over the last 12 months, with the convenience sector very much leading the way.  We’re fortunate, in that we have a model that demonstrably engages customers while they shop, with 79% of customers aware of the service and an average sales uplift of 25%.  With the addition of Onestop, the Firebrand Network will be in a position to deliver over 23m commercial impacts a month per individual campaign.”  

According to Kevin McAndrew at Onestop: “We’ve piloted the service over the last 6 months, and have seen a tremendously positive response from customers and staff.  Firebrand have committed to installing 150 stores before Christmas, but we will jointly explore opportunities to accelerate the roll-out to the remainder of the estate.”

Dipo Oyewole highlights the evolution of the Firebrand model – “For the first year following our commercial launch in 2005, the emphasis was solely on delivering ROI in a very narrow sense of the term – payback from sales in store during the course of the campaign.  As the medium matures, and as greater scale is made available to advertisers, we are increasingly managed and measured as a broadcast medium. Yes, we have delivered average sales increases of 25% across all campaigns to date, but we are also being recognized for our overall ability to build awareness and shift perceptions, by engaging consumers with moving images and sound at the moment of truth.”

