
2-3 February, 2009 Amsterdam RAI, NL

Finally, a 360° digital signage conference

www.iseurope.org/dooh

   the advertising trend – register now for the DOOH Business  
Conference at ISE 2009

According to the latest market research*, revenues from digital out of home (DOOH) advertising in Europe will 
quadruple over the next five years – from euro 158m in 2007 to a forecast of euro 626m by 2012. This means 
that DOOH media will be the only media to post real revenue growth in the next five years, while traditional 
media are challenged by a sluggish ad market and competition from the internet.

As the number and size of Europe’s DOOH networks increases, in-depth market knowledge will be at a premi-
um. Don’t miss this unique opportunity to learn from the experience of professionals representing every link 
in the DOOH value chain – from systems integrators and network operators to agencies, location owners and 
brand managers.

There will be no supplier presentations, so delegates will be able to focus their time on the  
business of DOOH and then address commercial interests by networking with other delegates and  
attending the Integrated Systems Europe AV tradeshow. The conference will present the hard facts about 
the business, backed up by a wealth of market experience, delivered by top industry professionals  
from companies like Ströer, Clear Channel Outdoor, CBS Outdoor, ECE, JCDecaux, Metro Group,  
Posterscope, Interpublic Group and others. However, places are limited and will be allocated  
on a strictly first come, first served basis.

So don’t delay, register now at: www.iseurope.org/dooh

*Screen Digest/Goldmedia, August 2008

Conference Registration Fees

Pre-conference registration:  €1,200
Registration at the door:  €1,300

The registration fee covers:
 
• Admission to all sessions
• Handout materials
• Tea / coffee breaks throughout the conference
• Conference lunches
• Free admission to ISE 2009
• Free admission to the InAVations Awards Dinner in the ballroom of the Okura Hotel, 
 Amsterdam, on the evening of Monday, February 2, where the very best in digital signage
 technologies and projects will be celebrated.

ISEurope is a joint venture partnership of:

will take place in Amsterdam at the RAI Exhibition Centre.

RAI Exhibition Centre
Europaplein 2-22
1078 GZ Amsterdam
Netherlands

Register now: www.iseurope.org/dooh



     what DOOH advertising can do for your business

The first DOOH Business Conference will provide a platform for information exchange, a networking oppor-
tunity for professionals from a wide range of disciplines, and a unique insight into the technologies available. 
 
The Conference has been developed by three highly regarded specialists with an established track record 
in the sector: Dr Christoph Köller of innovation management company G&K, display technology consultant  
Dr. Tony Lowe of Lambent Consultancy, and Antoine de Ryckel of visual systems manufacturer Barco.

Co-located with the Integrated Systems Europe AV tradeshow, the Conference will deliver papers from  
professionals representing every link in the DOOH value chain. These leading industry experts will share  
their thoughts and experiences without any commercial bias, providing an invaluable source of market  
information.

        a huge range of DOOH technologies – all under the same roof

The DOOH Business Conference will be a one-and-half day event starting on 2 February 2009. On the afternoon 
of 3 February, delegates will be free to wander through the halls of the adjoining Integrated Systems Europe 
AV tradeshow. Here, over 250 exhibitors will be exhibiting a huge range of technologies relevant to the digital 
signage business, including:

•   Flat-screen displays

•   Large-scale projection and LED walls

•   Signal management and distribution networks

•   AV content creation and delivery systems

•   Remote asset management and control solutions

•   Single- and multi-channel audio products

•   Mounting, furniture and ruggedisation hardware

* subject to change

16.30 London Underground 2.0 Alive (CBS Outdoor division)
 
Content creators’ Perspective
 
17.00 Mobile devices and interactivity: how to create engagement 
 Stephen Randall, CEO, LocaModa 

17.30 KEyNOTE SPEECH 2 
 What a creative agency would do with digital out of home media.. 
 Simone Ashoff, Managing Director, JungvonMatt/next 

Media Agencies’ Perspective: many paths lead to Rome…

  8.30 Brave new digital world 
 Hugues Rey, Digital Director EMEA, Initiative/IPG

Location Owners’ Perspective: National Funded Networks 

  9.00 London 2012 Olympics
 John Jefferson, Rollout Co-ordinator for the 2012 Live Sites Project

Special Agencies’ Perspective

10.00 How to integrate digital signage into the out of home jungle
 James Davies, Board Director, Hyperspace/Posterscope

10.30 The Creative Service Agency’s View
 Neil Morris, Managing Director, Grand Visual

Advertisers’ Perspective: Business pain or business gain for big spenders?
 11.00 Digital out of home media: do they fuel business of a brand?
 Neill Macklin, Managing Director, MT2

 A location controller’s perspective, followed by snapshots from brands.
 The conference will end with a moderated panel discussion, led by Neill Macklin,  
 including participation from other speakers as well as leading brands that have 
 made use of DOOH media.

  

       
  Conference Program*

Introduction: Market Structure and Market Trends in the Digital Out of Home Business

10.00 Introduction: 
 Christoph Köller, Managing Director, Görgen & Köller

10.10 KEyNOTE SPEECH 1 
 Going Digital: How digital media change the world of outdoor advertising
 Udo Müller, CEO, Ströer Out-Of-Home Media

Technology Overview

10.50 Overview about content management systems and other important technologies for DOOH
 Adrian Cotterill, editor-in-chief, DailyDOOH.com 

11.10 The interface to the user: overview of display technologies
 Tony Lowe, Principal & CEO, Lambent Consultancy 

Network Operators’ Perspective
 
12.00 Comparing US and UK experiences with DOOH networks
 Michael Scott, Digital Media Director,  Clear Channel Outdoor 

12.30 Audience measurement: key market success factor for DOOH media
 Rob Winston, Senior Account Manager,  Arbitron

Location Owners’ Perspective: Mall & Retail

14.00 How to use a Mall as a Medium 
 Oliver Poppelbaum, Managing Director, ECE Flatmedia 

14.30 Coming closer to the customer: about retail and digital signage
 Jens Henrik Eckoldt, Project Manager, Metro Group Information Technology 

15.00 The Net without Frontiers … 
 Christian Vaglio, CEO, NeoAdvertising 

Location Owners’ Perspective: Airport & Public Transport

16.00 Digital Media – The Airport Success Story 
 Paula Oliver, Development Director,  
 JCDecaux Airport 

After the Conference...Visit the adjoining Integrated Systems Europe exhibition, 
where over 250 companies will be showcasing digital signage technologies.2-3 February, 2009 Amsterdam RAI, NL www.iseurope.org/dooh
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